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Mission
At AIBI (Artificial Intelligence and Business 
Intelligence), we offer top-tier yet cost-
effective analytics services tailored for small 
and medium-sized business. Our services are 
meticulously crafted to facilitate informed 
decision-making and drive success through 
the utilization of cutting-edge AI-driven data 
science modeling and Business Intelligence for 
reporting. We are not simply selling self-
service tools to you and then leaving you in 
the dark; our commitment is to deliver 
comprehensive end-to-end services. Your 
success is our utmost priority.
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About us
We're a team of seasoned professionals with years of 
experience in senior management roles handling data analytics 
and data science for big Fortune 500 companies, smaller 
businesses, and top marketing agencies and consulting firms. 
We've seen firsthand how data can be a game-changer for 
businesses, guiding decisions from start to finish.

Diving into data can be costly. From tools and 
technology to storage and specialized skills like data 
science, expenses accumulate quickly. However, the 
goal remains the same: to assist businesses in making 
smarter choices and decisions using data.

We know not every company can afford all the bells and 
whistles, and honestly, not every setup is a good fit for 
every business. That's why we're passionate about 
making data and analytics accessible to all, especially 
small businesses. Everyone deserves the chance to tap 
into the power of data to drive their success.
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What Is the Value of Data?
McKinsey Global Institute says that data-driven 
organizations are 23 times more likely to acquire 
customers, 6 times as likely to retain customers, 
and 19 times as likely to be profitable. Companies 
that make extensive use of customer analytics are 
more likely to report outperforming their 
competitors in terms of profitability.

Where can we help?
Our consulting services and products can assist 
your company in effectively tracking 
performance, gaining comprehensive insights 
into your business operations and customer 
behavior, making data-driven decisions rather 
than relying solely on experience, automating 
various operations, and optimizing performance 
to maximize ROI.

Why us?
Our clients choose us because we break down 
barriers to data-driven success. While traditionally 
limited to large enterprises due to cost constraints, 
we offer pre-built products tailored for small to 
medium-sized businesses at a shared cost. Whether 
you have an established data team or not, our 
solutions ensure quick implementation and 
turnaround, providing immediate value without the 
need for lengthy development cycles.
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Discover how we deliver affordable yet premier data 
analytics and data science solutions for your business

Utilization of Pre-built, 
Top-tier Assets

Focus on
Impactful Solutions

Leveraging Existing Tools 
and Platforms

Flexible
Engagement Models

Efficient, Tailored 
Approach

We harness pre-built, world-
class reporting templates and 
data science models, which we 
term as our products. This 
approach ensures that you 
receive exceptional service 
without imposing a strain on your 
financial resources.

Our paramount focus lies in 
delivering solutions and insights 
that yield immediate value for 
both your short-term objectives 
and long-term aspirations. Rather 
than fixating on technical 
perfection or addressing trivial 
issues and organizational 
dynamics, we prioritize initiatives 
that can significantly impact your 
business.

We adeptly utilize your existing 
tools and platforms, alongside 
our own resources, to construct 
data pipelines and models, 
thereby mitigating additional 
expenses.

Whether you require a one-time 
project or seek a long-term 
partnership, we adapt to your 
demands seamlessly. Our flexible 
engagement models negate the 
necessity of hiring us as a full-
time team, ensuring a 
consistently high return on your 
investment.

With our streamlined 
organizational structure, our 
foremost experts concentrate on 
addressing your core business 
needs. This tailored approach 
allows us to offer competitive 
rates for a spectrum of hands-on 
services, encompassing data 
engineering, customized data 
analytics, and consulting.
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Working model

Identified 
Business 

Questions?

Products 
Selection based 

on your use 
cases

Discover your 
Data 

Availabilities

Data Activation 
with our products

Product Delivery 
and Unlocking the 

Power of Data

We will analyze your pain points and needs 
comprehensively, and subsequently provide 
recommendations based on your specific 

business use cases

We also provide customized professional data analytics solutions 
tailored to meet your unique business requirements. Whether you 

require one-time ad-hoc inquiries, comprehensive report 
construction, or the development of enduring data science models 

for long-term solutions, our analytics service is designed to 
seamlessly integrate with your business

Hand it over to 
your team 
(optional)

Hand over to 
your team

YES

NOT CLEAR

CUTOMIZED
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Product menu

* Certain products and techniques exhibit versatility across 
multiple applications beyond their originally specified areas of use.

General

Marketing Analytics (Optimize your marketing spending)

Digital Analytics (Optimize your marketing spending)

Sales Analytics (Maximize your revenue)

Nature Language Processing

Finance Analytics (Enhance financial efficiency and risk management)

Guest Analytics (Deeply understand your guests)

KPI Report

KPI Report

Forecasting

Forecasting

 Demographic Report

Demographic
Report

Guest RFM Model

Guest RFM Model

 Segmentation (Guest, Persona, Behavior)

Segmentation (Guest,
Persona, Behavior)

 Customer Life Time Value (CLTV)

Customer Life
Time Value (CLTV)

Guest Journey

Guest Journey

 Mix Basket Analysis

Mix Basket
Analysis

 Cross Selling Upselling Recommendation

Cross Selling 
Upselling 

Recommendation

 NLP Sentiment Analysis (Feedback, Reviews)

NLP Sentiment Analysis
(Feedback, Reviews)

 Marketing Effectiveness ROAS

Marketing
Effectiveness ROAS

 Marketing Mix Modeling (MMM)

Marketing Mix
Modeling (MMM)

 Multitouch Attribution (MTA)

Multitouch
Attribution (MTA)

 Campaign / Social Media Report

Campaign / Social Media
Report

Incrementality Test

Incrementality Test

 Mix Basket Analysis

Mix Basket
Analysis

 Streaming Report

Streaming
Report

Site / Content Report

Site / Content Report

Funnel Report

Funnel Report

 A/B Testing And Experimental Design

A/B Testing And
Experimental Design

Incrementality Test

Incrementality Test

 Streaming Report

Streaming
Report

 Cross Selling and Upselling Recommendation

Cross Selling and
Upselling 

Recommendation

 Scoring System / Pricing Model

Scoring System /
Pricing Model

 Mix Basket Analysis

Mix Basket
Analysis

Competitor Price Index / Price Elasticity

Competitor Price Index / 
Price Elasticity

Incrementality Test

Incrementality Test

Churn / Default  / Credit Risk Prediction

Churn / Default  / Credit 
Risk Prediction

NLP Doc Summarization

NLP 
Doc Summarization

 NLP Sentiment Analysis (Feedback, Reviews)

NLP Sentiment Analysis
(Feedback, Reviews)

P/L Report

P/L Report

 Fraud Detection

Fraud
Detection

 Scoring System / Pricing Model

Scoring System /
Pricing Model

Churn / Default  / Credit Risk Prediction

Churn / Default  / Credit 
Risk Prediction

 Amortization Report

Amortization
Report

We also provide customized professional data analytics 
solutions tailored to meet your unique business 
requirements. Whether you require one-time ad-hoc 
inquiries, comprehensive report construction, or the 
development of enduring data science models for long-term 
solutions, our analytics service is designed to seamlessly 
integrate with your business. 

Go to pricing page 

Click on the tiles to go to the corresponding product pages
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KPI Report
Definition
Key Performance Indicator (KPI) reports track and visualize 
the performance of specific metrics or indicators that are 
critical to achieving business objectives. 

Business questions
• What are the key performance indicators (KPIs) that are 

most critical to our business?
• How are KPIs trending over time, and what factors 

influence their changes?
• Are we meeting our targets for each KPI, and if not, what 

actions can be taken to improve performance?

Business Impact
They provide stakeholders with actionable insights into 
business performance, identify areas of strength and 
weakness, and facilitate data-driven decision-making at 
various levels of the organization.

CONTENTS
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Forecasting 
(Any KPIs)

Definition
Forecasting involves predicting future 
trends, patterns, or outcomes based on 
historical data and relevant variables.

Business questions
• What is the projected sales revenue 

for the next quarter?
• How many new customers are we 

expected to acquire next month?
• What will be the demand for our 

products or services during peak 
seasons?

Business Impact
It helps businesses anticipate demand, 
sales, revenue, inventory levels, or other 
key metrics, optimize resource 
allocation, and make informed 
decisions to achieve their goals more 
effectively.

CONTENTS

CONTENTS
PRODUCT MENU

PRODUCT MENU



11

Demographic Report
Definition
A demographic report provides insights 
into the characteristics of a population or 
target audience, such as age, gender, 
income level, education, and geographic 
location. 

Business questions
• What are the primary demographic 

characteristics of our customer base?
• How do demographic factors vary across 

different segments or regions?
• What demographic segments represent 

the highest value for our business?

Business Impact
It helps businesses understand their 
customer base better, tailor marketing 
strategies, and identify new opportunities 
for growth based on demographic trends.

CONTENTS
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Definition
The RFM model is a technique used to 
analyze customer behavior based on three 
key metrics: recency (how recently a 
customer made a purchase), frequency (how 
often they make purchases), and monetary 
value (how much money they spend).

Business questions
• Which customers contribute the most 

revenue to our business?
• Which customers have made 

purchases most recently?
• Who are our most frequent buyers?

Business Impact
It helps businesses segment customers 
into different groups based on their 
purchasing habits and prioritize marketing 
efforts accordingly, such as targeting 
high-value or at-risk customers.

RFM Model 
(Recency, Frequency and Monetary)
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Definition
Segmentation involves dividing customers or 
users into distinct groups based on shared 
characteristics, such as demographics, 
behaviors, preferences, or needs. 

Business questions
• How can we effectively group our 

customers based on their behavior?
• What personas are most prevalent among 

our customer base?
• Which segments show the highest potential 

for growth or retention?

Business Impact
This allows businesses to create targeted 
marketing campaigns, personalize product 
offerings, and improve customer satisfaction by 
catering to specific segments‘ unique needs.

Segmentation
(Guest, Persona, Behavior)

CONTENTS

CONTENTS
PRODUCT MENU

PRODUCT MENU



14

Guest Journey Report
Definition
A guest journey report tracks and analyzes 
the various touchpoints and interactions a 
customer has with a business, from initial 
awareness to purchase and beyond.

Business questions
• What are the typical pathways 

customers take from discovery to 
purchase?

• Where are the key drop-off points in 
the guest journey?

• How can we optimize the guest journey 
to improve conversion rates?

Business Impact
It provides insights into customer 
behavior, preferences, pain points, and 
opportunities for improvement 
throughout the entire customer 
journey, enabling businesses to 
optimize each stage for a seamless and 
satisfying experience.

CONTENTS
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Customer Lifetime Value
(CLTV)

Definition
CLTV is a metric that represents the total revenue 
a business can expect from a single customer 
over the entire duration of their relationship. 

Business questions
• What is the projected lifetime value of different 

customer segments?
• How can we increase the CLTV of our 

customers?
• Which acquisition channels yield customers 

with the highest CLTV?

Business Impact
It helps businesses identify their most valuable 
customers, allocate resources effectively, and 
prioritize customer retention strategies to 
maximize long-term profitability.

CONTENTS
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Funnel Report
Definition
A funnel report visualizes the steps or stages that 
users go through in the conversion process, from 
initial awareness to final action (e.g., purchase or 
sign-up).

Business questions
• What is the conversion rate at each stage of the 

sales funnel?
• Where are the bottlenecks or areas of friction in 

the funnel?
• What actions can be taken to optimize the 

funnel and improve conversion rates?

Business Impact
It helps businesses understand user behavior, 
identify potential bottlenecks or drop-off points, 
and optimize the conversion funnel to improve 
conversion rates and overall performance.

CONTENTS
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Multitouch Attribution 
(MTA)

Definition
Multitouch attribution assigns credit or value 
to multiple touchpoints or interactions along 
the customer journey to determine the 
contribution of each channel or campaign to 
conversions or sales. 

Business questions
• What is the influence of each touchpoint in 

the customer journey on conversion?
• How should credit for conversions be 

distributed across multiple touchpoints?
• How can we optimize our marketing strategy 

based on MTA insights?

Business Impact
It helps businesses understand the 
effectiveness of marketing efforts across 
different touchpoints, optimize marketing 
strategies, and allocate resources efficiently 
to achieve desired outcomes.

Pairwise Channel 
Probabilities

Multi-Touch Probabilities
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Marketing Mix Modeling 
(MMM)
Definition
Marketing mix modeling quantifies the 
impact of various marketing activities (e.g., 
advertising, promotions, pricing) on sales or 
other key performance metrics.

Business questions
• How do different marketing channels 

contribute to overall sales and 
revenue?

• What is the optimal allocation of 
budget across various marketing 
channels?

• How can we adjust our marketing mix 
to improve ROI and maximize impact?

Business Impact
It helps businesses optimize marketing 
budget allocation, allocate resources 
effectively across different channels, 
and maximize the return on investment 
from marketing expenditures.

Model result suggest that holding all other       
variables constant, a one-unit increase in spending 
on TikTok advertising is linked to a 0.36 increase in 
sales, while Facebook sees a 0.49 increase and 
Google Ads shows a 1.22 increase, indicating a 
stronger impact from Google Ads compared to 
TikTok and Facebook.

Simulation: If we increase the 
budget by X% on each channel, 
what will the predicted sales be?

CONTENTS
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Marketing Effectiveness / ROAS
Definition
Marketing effectiveness measures the 
impact and efficiency of marketing 
campaigns or channels in generating 
desired outcomes, such as brand 
awareness, leads, conversions, or revenue. 

Business questions
• What is the return on advertising spend 

(ROAS) for each marketing campaign or 
channel?

• Which marketing activities contribute 
most effectively to revenue generation?

• How can we optimize our marketing 
budget allocation to maximize ROAS?

Business Impact
ROAS specifically evaluates the return 
on investment (ROI) from advertising 
expenditures, helping businesses 
optimize their marketing budget 
allocation and maximize profitability.

CONTENTS
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Social Media / Campaign Report
Definition
Social media analysis involves the 
examination of social media data to 
understand trends, sentiment, and 
audience behavior.

Business questions
• What is the sentiment of conversations 

about our brand on social media 
platforms?

• Which social media channels drive the 
most engagement and referral traffic?

• How can we leverage social media 
insights to enhance brand reputation and 
customer relationships?

Business Impact
Its business impact lies in improving 
brand reputation, enhancing customer 
relationships, and driving targeted 
marketing efforts to increase sales and 
revenue.

CONTENTS

CONTENTS
PRODUCT MENU

PRODUCT MENU



21

A/B Testing and Experimental Design
Definition
A/B testing is a controlled experiment 
where two or more variants of a webpage, 
email, ad, or product feature are compared 
to determine which performs better in 
terms of user engagement, conversions, or 
other key metrics. 

Business questions
• Which variations of a marketing campaign 

or website design lead to higher 
conversion rates?

• What insights can we gain from 
experiments to improve future tests?

Business Impact
It helps businesses optimize their marketing 
campaigns, website design, and product 
offerings by making data-driven decisions 
based on real-world user behavior.

CONTENTS
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The actual revenue line exceeds 
the prediction line with 95% 
confidence (The predicted line 
should be between two dotted 
lines.), indicating a revenue lift 
for the test period. And we can 
calculate the exact lift in 
revenue.

Incrementality Test
Definition
An incrementality test, also known as a lift analysis 
or causal impact analysis, measures the incremental 
impact of a marketing campaign or intervention by 
comparing the behavior of a treatment group 
(exposed to the campaign) with a control group (not 
exposed). 

Business questions
• What is the incremental impact of a marketing 

campaign or promotion on sales?
• How does the incremental impact vary across 

different customer segments or channels?

Business Impact
It helps businesses assess the effectiveness of their 
marketing efforts and allocate resources more 
efficiently to achieve desired outcomes.

y = 0.9307x + 17340
R² = 0.9628
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Site /Content Report
Definition
Site analysis evaluates the 
performance, usability, and 
effectiveness of a website in 
achieving its goals, such as attracting 
visitors, generating leads, or driving 
conversions.

Business questions
• What are the most visited pages 

on our website or app?
• How can we improve user 

experience and navigation to 
increase engagement and 
conversion rates?

Business Impact
It helps businesses identify areas for 
improvement, optimize user 
experience, and enhance website 
performance to achieve better 
results.

CONTENTS
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Streaming Report
Definition
A content streaming report provides 
insights and analytics on the consumption 
and performance of digital content across 
various platforms and channels in real-time 
or periodically.

Business questions
• What are the demographics of our 

viewers, and how can we tailor 
content to better meet their 
preferences?

• Which content pieces are driving the 
most engagement and retention, and 
how can we replicate this success?

Business Impact
It includes optimizing content strategies, 
enhancing viewer retention, improving 
monetization opportunities, and making 
data-driven decisions to boost overall 
performance and revenue.

CONTENTS
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Mix Basket Analysis

Method 1
By analyzing transaction frequencies.

Method 2
By leveraging data science models to 
identify the best combination based 

on statistical significance.

Business questions
• What products are frequently 

purchased together?
• Are there cross-selling or upselling 

opportunities based on market 
basket analysis?

• How can we optimize product 
placement and promotions to 
increase basket size and revenue?

Business Impact
It helps businesses identify patterns, 
correlations, and associations 
between products, optimize product 
placement and promotions, and 
develop targeted cross-selling and 
upselling strategies to increase 
revenue and customer satisfaction.

Definition
Market basket analysis examines the 
relationships between products 
purchased together by customers during 
a single transaction. 

CONTENTS
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Competitor Price Index & Price Elasticity 
Definition
The competitor price index 
report is a summary that 
compares a company's prices 
with those of its competitors to 
assess pricing competitiveness 
in the market.

Business questions
• How does our competitor 

price index compare to 
industry benchmarks, and 
what strategies can we 
implement to improve our 
competitiveness?

Business Impact
It impacts business by 
influencing pricing strategies, 
market positioning, and 
overall competitiveness in 
the industry.

Definition
Price elasticity analytics 
measures the 
responsiveness of demand 
for a product or service to 
changes in price. 

Business questions
• How sensitive are my 

customers to changes in 
prices for my products or 
services?

• How do changes in my 
prices affect market share 
compared to competitors?

Business Impact
It helps businesses understand 
how sensitive customers are to 
price changes, optimize pricing 
strategies, maximize revenue 
and profitability, and maintain 
competitive advantage in the 
market.

CONTENTS
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Scoring System / Pricing Model
Definition
A scoring system or pricing model assigns 
numerical scores or values to customers, 
or other entities based on predefined 
criteria or algorithms.

Business questions
• What factors should be considered in 

our pricing model to maximize revenue 
and profitability?

• Are there opportunities to implement 
dynamic pricing strategies based on 
customer behavior or market 
conditions?

Business Impact
It helps businesses assess risk, prioritize 
opportunities, set prices, and optimize 
profitability by ensuring that resources are 
allocated efficiently and fairly.

Using a weighted score based on coefficients from the linear model allows for a more realistic scoring of 
phones. For instance, without weighting, phones A and C might receive the same score. However, with weighting, 
phone C's score significantly surpasses that of phone A. These weights reflect consumer preferences when 
purchasing a phone. Based on our data, brand appears to be the most influential factor, followed by 
specifications and # of cameras, likely because they are easily discernible to consumers. Conversely, battery life 
and front camera performance seem less impactful, possibly due to requiring deeper technical knowledge for 
assessment.  (This data source is from the internet, so its accuracy may not be guaranteed.)
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Cross-Selling / Upselling Recommendation
Definition
Cross-selling involves promoting 
complementary or related products or services 
to customers based on their purchase history 
or preferences. Upselling encourages 
customers to upgrade to a higher-priced or 
premium version of a product or service. 

Business questions
• Which products or services are 

complementary to those already purchased by 
customers?

• How can we personalize cross-selling and 
upselling recommendations based on 
customer preferences and behavior?

• What strategies can be implemented to 
encourage customers to add complementary 
items to their purchase?

Business Impact
Cross-selling and upselling recommendations 
help businesses increase average order value, 
enhance customer satisfaction, and drive 
revenue growth.

We utilize a data science model to cluster guests. Based on these clusters, we recommend cross-selling or 
upselling to prospective guests currently in clusters C, E, I, and G, who have a high probability of conversion 
due to their identified similar behaviors compared to existing guests in those clusters. Additionally, clusters 
A, F, and J present a medium probability for such recommendations.

CONTENTS
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Churn / Default / Credit Risk Prediction
Definition
Churn prediction involves forecasting the 
likelihood that a customer will stop using a 
product or service (churn) or fail to repay a 
loan (default). 

Business questions
• Which customers are most likely to churn 

or default on payments?
• What are the key indicators or triggers of 

churn or default?
• How can we intervene to prevent churn 

or default and retain valuable customers?

Business Impact
It helps businesses proactively identify at-
risk customers or loans, implement targeted 
retention strategies, and minimize revenue 
loss or credit risk.

Method 1: Rule Based
The data indicate that gender does 
not significantly impact churn. 
However, guests who churn typically 
have shorter tenure, prefer monthly 
contracts over longer ones, and pay 
higher monthly fees. Additionally, 
subscribers to streaming services 
show a slightly higher likelihood of 
churning. Based on these findings, 
segments can be identified. For 
example, in this segment, the churn 
rate is 84%, significantly higher than 
the overall churn rate of 27%. This 
underscores the importance of 
focusing on these guest groups, as 
they are more prone to churn. 
(Similar methods can be applied to 
uncover additional rules.)

Method 2: Classification 
Model to predict churn
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Fraud Detection
Definition
Fraud detection involves using data 
science techniques to identify and 
prevent fraudulent activities or 
transactions, such as credit card fraud, 
identity theft, or insurance fraud. 

Business questions
• What are the indicators or patterns of 

fraudulent activity in our transactions 
or operations?

• How can we use predictive modeling or 
anomaly detection techniques to 
identify potential fraud?

Business Impact
It helps businesses minimize financial 
losses, protect assets, and maintain 
trust and confidence among customers 
and stakeholders.

We can identify fraud from massive 
data with high accuracy (f1 = 87%).

Once we identify the fraud list, we 
can pull in any relevant information 
and identify if there is any pattern.

CONTENTS

CONTENTS
PRODUCT MENU

PRODUCT MENU



31

Amortization Report
Definition
An amortization report calculates and visualizes 
the gradual reduction of a debt or asset over 
time through periodic payments or allocations.

Business questions
• What is the amortization schedule for our 

long-term assets or liabilities?
• How do changes in interest rates or repayment 

terms affect amortization?

Business Impact
It helps businesses track and manage 
amortization schedules, understand cash flow 
implications, and make informed financial 
decisions related to loans, mortgages, or 
investments.
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P/L (Profit and Loss) Report
Definition
A P/L report, also known as an income 
statement, summarizes a company's 
revenues, expenses, and profits or losses 
over a specific period. 

Business questions
• How can I analyze my P/L report to 

understand the profitability of my business?
• What are the major costs impacting my 

business, and how can I manage them 
better?

• What trends can I identify in my revenue 
streams based on the P/L report？

Business Impact
It provides stakeholders with insights 
into financial performance, profitability, 
and operational efficiency, guiding 
strategic decision-making and resource 
allocation.
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Document Summarization

Summarize a 12-page document into a few sentences within seconds.

Definition
Document summarization uses NLP algorithms to 
automatically generate concise summaries of 
large volumes of text, making it easier for 
businesses to extract key insights, identify trends, 
and make informed decisions based on textual 
data.

Business Impact
The business impact of word summarization 
includes saving time, improving decision-making 
with concise insights, enhancing productivity by 
automating information processing, and gaining a 
competitive edge through swift data analysis and 
response.

Business questions
• How can we quickly extract key insights 

from large volumes of customer feedback 
and reviews?

• How can we efficiently summarize lengthy 
reports and documents to aid decision-
making processes?
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Sentiment Analysis
(Feedback, Reviews)

Definition
Sentiment analytics involves analyzing text data, 
such as customer feedback, reviews, or social 
media comments, to determine the sentiment 
(positive, negative, or neutral) expressed towards 
a product, service, or brand.

Business questions
• What is the overall sentiment of customer 

feedback and reviews?
• Are there specific products or services that 

consistently receive positive or negative 
feedback?

• How does sentiment correlate with other 
metrics like customer satisfaction or 
purchase behavior?

Business Impact
It helps businesses gauge customer 
satisfaction, identify areas for 
improvement, and manage their online 
reputation more effectively.
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Pricing
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Pricing
CONTENTS

CONTENTS
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PRODUCT MENU

KPI Report

Estimated 
Pricing

$2,500

Included 
Analyst Hours

14

Discount 
Group A

Forecasting (Any KPIs)

Estimated 
Pricing

$2,800

Included 
Analyst Hours

11

Discount 
Group A

Demographic Report

Estimated 
Pricing

$2,200

Included 
Analyst Hours

11

Discount 
Group B

Guest RFM Model

Estimated 
Pricing

$2,500

Included 
Analyst Hours

14

Discount 
Group B

Segmentation (Guest, 
Persona, Behavior)

Estimated 
Pricing

$3,000

Included 
Analyst Hours

16

Discount 
Group B

Customer Lifetime Value
(CLTV)

Estimated 
Pricing

$3,200

Included 
Analyst Hours

17

Discount 
Group B

Funnel Report

Estimated 
Pricing

$4,800

Included 
Analyst Hours

38

Discount 
Group C

Multitouch Attribution
(MTA)

Estimated 
Pricing

$4,000

Included 
Analyst Hours

24

Discount 
Group C

Marketing Mix Modeling
(MMM)

Estimated 
Pricing

$3,000

Included 
Analyst Hours

19

Discount 
Group C

Marketing Effectiveness /
ROAS Report

Estimated 
Pricing

$2,500

Included 
Analyst Hours

17

Discount 
Group C

Campaign / Social Media
Report

Estimated 
Pricing

$2,500

Included 
Analyst Hours

17

Discount 
Group C

A/B Testing and 
Experimental Design

Estimated 
Pricing

$600 / per

Included 
Analyst Hours

6

Discount 
Group -

Incrementality Test

Estimated 
Pricing

$2,000

Included 
Analyst Hours

9

Discount 
Group -

Site / Content Analysis

Estimated 
Pricing

$2,500

Included 
Analyst Hours

17

Discount 
Group -

Guest Journey

Estimated 
Pricing

$2,500

Included 
Analyst Hours

16

Discount 
Group B

Streaming Report

Estimated 
Pricing

$2,500

Included 
Analyst Hours

17

Discount 
Group -

Mix Basket Analysis

Estimated 
Pricing

$2,500

Included 
Analyst Hours

14

Discount 
Group -

Competitor Price Index /
Price Elasticity

Estimated 
Pricing

$2,000

Included 
Analyst Hours

14

Discount 
Group -
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Each product pricing includes:

Up to 3 hours of professional consulting services:
This involves gaining an understanding of your business and 
offering tailored recommendations based on your specific needs. 
We will explain how our product can benefit your business in the 
long run. Following this, we will identify available data resources. 
Finally, we will provide a thorough walkthrough of the completed 
analytics products, demonstrating their application and utilization 
within your business.

The analyst hours listed are included in the service package:
While we provide our best estimate of the required time, project 
durations may exceed depending on factors such as data 
complexity, cleanliness, size, and your specific requirements.

Multiple services with projects sharing the same discount group 
code receive a 20% discount.

Rates for any additional hours, customized services, and future 
maintenance of the project:

$80 
per hour for 
analysts (hands on)

$280
per hour for 
consultants

Churn / Default /
Credit Risk Prediction

Estimated 
Pricing

$3,000

Included 
Analyst Hours

19

Discount 
Group D

Scoring System /
Pricing Model

Estimated 
Pricing

$3,000

Included 
Analyst Hours

16

Discount 
Group -

Cross Selling & Upselling 
Recommendation

Estimated 
Pricing

$2,500

Included 
Analyst Hours

14

Discount 
Group -

Fraud Detection

Estimated 
Pricing

$2,800

Included 
Analyst Hours

16

Discount 
Group D

Amortization Report

Estimated 
Pricing

$800

Included 
Analyst Hours

4

Discount 
Group -

P/L Report

Estimated 
Pricing

$1,500

Included 
Analyst Hours

8

Discount 
Group -

NLP for Doc 
Summarization

Estimated 
Pricing

$500 / per

Included 
Analyst Hours

4

Discount 
Group -

NLP Sentiment Analysis
(Feedback, Reviews)

Estimated 
Pricing

$2,200

Included 
Analyst Hours

11

Discount 
Group -

Any additional costs, such as tools, applications, platforms, etc., 
are not covered.
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However, most of our prebuilt products that utilize 
data science models are priced between $2,000 
and $3,000.

The average total compensation for a data scientist in 
New York City is between $163,000 and $188,429 per 
year. (According to Glassdoor)

General data science projects will take anywhere 
from 2 weeks to 6 months. (According to Medium)

That costs between $6,300 to $95,000 to build a data 
science model when considering the involvement of a 
single data scientist to handle everything from scratch, 
excluding management or any other related costs. 
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Contact us:
info@aibianalytics.com
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